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Introduction: 

	As sports gambling across America continues to be legalized, it allows sports companies to expand their market to younger generations to gain more sports betters. In the new world, we live in; marketing to younger generations is easier as there are various platforms they can use. For example, Instagram, Twitter, and TikTok are all social media platforms that are popular with the younger generations and are easily accessible to the youth. Since legal gambling in America is not allowed until an individual turns 21, sports gambling organizations can still market advertisements on these platforms with a 21+ warning. Our client, FanDuel, is one of the top sports betting organizations on the market today and allows individuals to bet on their favorite teams and offers betting on various sports. For this analysis, we will be researching why FanDuel will need to continue to assert itself as a leading platform and establish brand loyalty with Gen Z. We feel that FanDuel is an already brand-friendly organization, and with Gen Z seeming to have a significant impact on anything they put their minds to, we hope with their help, they can expand the gambling market in a positive way and most importantly continue to help build Fan Duels image in the sports betting community. In this analysis, we hope to have a better understanding of if marketing towards Gen Z will be beneficial in the long run and what Gen Z overall thinks about sports betting. Even though sports betting is becoming legalized, it may not necessarily mean those in the younger generations want to participate. 


Research Problem / Challenge: 

	In trying to expand the market to younger generations, regarding sports betting, FanDuel faces a few challenges. The first problem is that many of Gen Zers are not 21 years of age yet, and those who are may not have the money to bet in the first place. As the world is just starting to come out of the pandemic, there is still a lot of uncertainty regarding the market in general. Inflation can go up at any time, and economically speaking, America is still feeling the impacts of the two years of lockdown. Another issue that FanDuel may run into is the fact that the interest in sports is going down. Sports over the years have seen a decline in viewership and interest, which affects not only FanDuel itself but the market of sports betting in general. FanDuel must take this into account before they even think about launching any kind of campaign to the younger generations. Is it worth the money it would cost to advertise to these younger groups? Lastly, if FanDuel does market towards Gen Z, they need to make sure they market in a way that will keep Gen Z connected to FanDuel for years to come. If the number of FanDuel users who are Gen Z only bet for a couple of years, the long-term success of FanDuel may be in trouble. Money, Interest, and Consistency in sports betting for FanDuel are the top three challenges FanDuel will face when it comes to possibly marketing to Gen-Z. In my part of the research, I will be looking at what Gen Zers think of sports betting in general and their overall interest in sports. 

Research Method/Secondary Sources: 

	While conducting research for my project, I came across many great articles that would help me have a better idea of whether generation z likes sports and if they are a generation that is/can see themselves being a part of the sports betting community. Every article that I used has been from the past five years and gives good insight into what I am trying to find so FanDuel can have a better understanding of whom they may want to target and why it is a good idea. While sports betting overall is very broad, for my specific part of the project, I will use articles that helped me have a better understanding of Gen Z and their sports consumption/views on sports betting. 

	The first article I will mention is a market research-based article titled “Final Synthesis Report, The Effect of Gambling, Marketing, and Advertising on Children, young people, and vulnerable adults,” written by Ipsos MORI on behalf of Gamble Aware. This source was excellent since it was conducted by a firm that is specifically looking at how younger people gamble and provided statistical data to show how betting in the younger communities works and how popular or non-popular it is. They provided great charts and data that I will show later. In all the articles I choose or was helped with finding, the goal was to be in a time frame of five years. I believe data that is between five years old is still valuable data that can be talked about without it being data that might be considered to be old.  

	The two secondary articles I used for my research were articles that gave an aspect of how Gen Zers view sports betting differently than older generations and how it may change the landscape of sports betting overall. The two articles that I used are titled (Gen Z sports betting habits will transform sports. Gen Z Sports Betting Habits Will Transform Sports, and Generation Z is ready to bet on sports, but not necessarily for the reasons you think.) When looking for a secondary source, I was looking for an article that was five years older or less, and thankfully both these articles fulfilled that need. My search was straightforward; I typed into Google, “secondary sources that address Gen Zers thoughts on sports betting,” and hundreds of articles popped up. It took me some time to find articles that I thought would best help FanDuel make a decision on if targeting to Gen Zers was a good idea. Both articles needed to address how Gen Zers bet and if they are a good generation to market to. 

	The three articles I used for my specific section of the group project are essential when addressing the gen z aspect of sports betting and betting in general. FanDuel is a betting organization that needs reliable information such as a market research-based article and other articles that can help guide FanDuel in deciding whether targeting younger generations will not only help their image but if it is something that will stay consistent for decades to come. 

Results/Findings: 

	There is a lot of helpful information from the secondary sources that I found. It backs up the fact that even though sports is seeing a decline in viewership, young people are still actively betting and are betting in ways that older generations have not done before. As mentioned before, to legally participate in betting in the United States, you have to be at least 21 years older and older. These articles provide information that FanDuel may find interesting while trying to conduct some research and have provided me with information that will be beneficial to the rest of group and what we are trying to accomplish as a unit.  

	In the first secondary article, I choose, titled, “Gen Z sports betting habits will transform sports. Gen Z Sports Betting Habits Will Transform Sports.” By Tommy Walters, he imminently stated, “With the legalization of sports gambling nationwide well underway and total spend on sports gambling seeing explosive growth, generational patterns amongst sports bettors have presented themselves within this budding industry”(Walters, 2021).  This is a very important note to make; sports betting across America is indeed being legalized, which means organizations such as FanDuel have the opportunity to get ahead of the game and start marketing to those who are about to come of age to start betting legally. Later in the article, it was also mentioned that sports betting for the younger generations is more of a social thing than for older generations. For example, the article stated, “A recent study by Whistle Wise looking into 21-34-year-old sports gamblers found that 53% of Gen Z bettors participate in the action socially, with friends or family, compared to just 34% of Millennials surveyed.” 

	Next, in the secondary article, “Generation Z is ready to bet on sports, but not necessarily for the reasons you think” By Jeff Edelstein, Edelstein also goes into the impact that Gen Z will have on sports betting and that despite individuals not following sports much anymore, the betting community is still strong. Similar to the other secondary article, this article also focuses on how Gen Z views sports betting differently. For example, “according to Gen Z themselves, their version of sports betting is more about having fun than making money.” This is extremely important for a sports betting platform such as FanDuel as they can market to younger generations in a fun way they like. The article made it clear the younger generations enjoy sports betting for the social aspect as the older generations primarily do it for self-interest and profit. 

	The final secondary article I used “Gen Z Keeps Sports Executives Up at Night. Here’s What They’re Doing About It” by Mark J. Burns. The article mentioned that Gen Z’s overall interest in sports remains significantly below that of older generations. (Burns, 2022) In fact, one out of three Gen Zers do not watch live sports, two out of five do not have a favorite sports team, nearly half of Gen Z have never attended a pro sports event, and most of Gen Z get their sports news from social media platforms. This can propose a challenge to FanDuel due to the fact that Gen Z is not as interested in sports which means finding an audience who likes sports and is willing to bet money will be a challenge. What is good, is the fact that many Gen Zers get their sports information through social media platforms which FanDuel can easily use to its advantage regarding marketing techniques. 


Conclusion: 

	Despite Gen Z not being as interested in sports as other generations are, Gen Z is still changing the sports betting landscape. Unlike the past, where sports betting was just about making a profit and putting yourself first, the newer generations are making sports betting social and are finding ways of helping each other out when it comes to placing the best bet. As social media is a vital way of most Gen Zers intake of current sports news, a platform such as FanDuel can prioritize around marketing through social media campaigns to gain the attention of Gen Zers regarding legal sports betting of those above the age of 21. With all this helpful information, FanDuel still needs more information. A few questions that should be asked are, what do Gen Zers look for when they are deciding on a sports betting platform? And what kind of extra income do they have to spend on sports betting? These are essential questions to ask since they will hopefully be answering more questions that FanDuel may have. Having an understanding of what Gen Zers look for when finding a sports betting platform is very vital for FanDuel, to know. If they can figure out that question, they can adapt so they can appeal to what Gen Zers like. Gen Zers most likely will not have that much money right away as they turn 21 and can legally bet. This proposes a question that FanDuel might want to look into, what/where do Gen Zers get the money to bet? Gen Z is a unique target group for FanDuel to target, but if they get it right, it can completely change sports betting in general and make FanDuel one of the top-rated sports betting platforms out there. 


































Annotated Bibliography 

Burns, M. J. (2022, December 13). Gen Z keeps sports executives up at night. here's what they're doing about it. Morning Consult. Retrieved April 23, 2023, from https://morningconsult.com/2022/12/13/gen-z-interest-in-watching-sports/ 
In this article, it goes into detail on statistics about Gen Z sports consumption and even though sports in Gen Z is not as popular, they are still active in the sports betting community. One way that Gen Z does get their sports information is from social media platforms such as TikTok, Instagram, Snapchat, Twitter, and much more. 

Edelstein, J. (2022, May 17). Generation Z is ready to bet on sports, but not necessarily for the reasons you think. USBets. Retrieved April 16, 2023, from https://www.usbets.com/gen-z-sports-betting/. 
In this article, it describes that sports betting for Gen Z is not what some may think it will be. It does a great job of making clear that “interest in sports” has been down but sports betting for Gen Z is not so much about the money or the sports themselves but it is a social thing that those in Gen Z can interact with each other with.



Walters, T. (2022, January 10). Gen Z sports betting habits will transform sports. Gen Z Sports 	Betting Habits Will Transform Sports. Retrieved April 16, 2023, from 	https://www.hashtagsports.com/read/gen-z-sports-betting-team-whistle
. 

This article talks about the growing expansion of sports betting in the Gen Z community and how older generations view sports betting differently. For example, older generations are more into sports betting and how they can continue to make money as Gen Z it is more of a social concept, and gen z is more open to talking about strategies that will help each other out. This again shows how much Gen Z is changing the landscape of sports betting. 


Final Synthesis Report, The Effect of gambling, marketing, and advertising on children, young people, and vulnerable adults . Gambling marketing advertising - ipsos. (2020, March). Retrieved April 23, 2022, from https://www.ipsos.com/sites/default/files/ct/publication/documents/2020-03/gambling-marketing-advertising-effect-young-people-final-report.pdf 
